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To advance the world as an innovation
leader with “Reliability × Creativity”
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The ISUZU ID logo represents a ribbon 

tying together the four elements of  

Isuzu’s corporate philosophy:  

its purpose, vision, mission, and  

core value. The ribbon—chosen also  

for its resemblance to the word  

“reborn”—symbolizes the Group’s  

unified actions and spirit while flexibly  

changing its shape.

Accelerate the future of Isuzu.

Corporate Philosophy 

   �For more details on the ISUZU ID,  
please refer to our website.
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https://www.isuzu.co.jp/world/company/vision.html


Our purpose is Moving the World – for You.

Our vision is to advance the world as an innovation leader with “Reliability x Creativity.”

 

In making our purpose and vision a reality and providing solutions to the issues facing our customers 

and society, simply underpinning transportation will not be enough.

It is essential that we create new businesses as a company that spurs innovation.

We aspire to be such a company through our new strategy,

Isuzu Transformation – Growth to 2030.

 

Our aim is to transform into a commercial mobility solutions company through  

Isuzu Transformation – Growth to 2030.
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• �Time of Publication  
Published in September 2024 (the next report is slated for issuance in September 2025.) 

• �Referenced Guidelines  
• �The International Integrated Reporting Framework and the 

Sustainability Accounting Standards Board (SASB) Standards 
advocated by the IFRS Foundation 

	 • �Guidance for Collaborative Value Creation, published by the 
Ministry of Economy, Trade and Industry 

	 • The GRI Standards of the Global Reporting Initiative 

• �Forward-Looking Statements  
Forward-looking statements, performance forecasts, and the Company’s plans contained 
in this report are based on the latest available information at the time of publication and 
represent management’s best judgments. Please note that actual results may differ 
materially from the abovementioned statements, forecasts, and plans due to various 

Editorial Policy 

ISUZU MOTORS LIMITED Integrated Report 2024 aims to describe to stakeholders the Isuzu 
Group’s medium- to long-term business strategies, the business foundations that support 
them, and its business activities for solving social issues. 
	 We hope that this report enables all readers to develop a deeper understanding of the 
Company’s management objectives and that it functions as a tool facilitating two-way 
communication. 

• �Scope of Report  
This report covers financial and non-financial information regarding Isuzu Motors Limited 
on a non-consolidated basis and regarding its Group companies in Japan and overseas. 

• �Period Covered  
Generally, this report covers the Company’s business activities in fiscal 2024, the year 
ended March 31, 2024. However, information pertaining to Company activities before 
and after the reporting period is also featured. 
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factors, including but not limited to changes in economic conditions and product demand 
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https://www.isuzu.co.jp/world/company/investor/financial/annual.html
https://www.isuzu.co.jp/world/company/investor/financial/securities/
https://www.isuzu.co.jp/world/company/investor/financial/results/
https://www.isuzu.co.jp/world/company/sustainability/pdf/report_2024.pdf
https://www.isuzu.co.jp/world/company/sustainability/
https://www.isuzu.co.jp/company/investor/financial/pdf/cg240703.pdf
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